anjuli
Rewards Adventure

Congratulations on choosing to participate in the Anjuli Rewards Adventure. Ours is the first Precision Plus Cash Rewards
program in the Omnichannel Commerce Industry. Being straightforward and precise is what makes the Anjuli
opportunity unlike any other. You don’t have to run any calculations to project what you might earn. Nor do you need to
memorize the equivalent of the federal tax code to discover some obscure advantage. You simply target your desired
income and meet this document's straightforward Brand Ambassador Rank Requirements.

Unlike any other program, you can earn the maximum amount offered with nothing but Guests (our word for Customers),
so this is the perfect plan for Social Media Influencers. The “Plus” part of the plan comes in the form of Loyalty
Incentives, Achievement Payments, Revenue Sharing, and the like that reward you with an extra Cash Reward or twol!
Who doesn't love appreciation?

With an attitude of profound gratitude, we at Anjuli believe that everyone deserves to BE WEL — physically, emotionally,
spititually, and financially! As an Anjuli Brand Ambassador, you'll find more than products; you'll find a new lifestyle. As
with any effort, success is a journey. With the entire Anjuli Brand Ambassador community guiding you, there's potential to
earn free products, transform your financial future, and bring life-changing solutions to homes worldwide.

Anjuli’s Reward Adventure is designed to help you achieve abundance - it is Exhilarating, Simple, Precise, &
Fair.

Creating a Foundation

Your success foundation begins with being a loyal user of the Anjuli product collections and sharing your favorites with
those you want to help. Referral Sales Profits and Victory Wave Cash Rewards form a solid foundation and a strategy
that will lead you to success.

Building Your Business

To strengthen your foundation, consider leveraging your efforts by helping others create their success. As with most
worthwhile endeavors, personal victory directly results from assisting others to achieve their dreams and goals. By simply
mentoring the people you bring to Anjuli to do what you are doing, they, too, can be victorious.

Developing Leaders

Share the joy of an abundant life by leading others to success as you share Anjuli’s values worldwide — to honor the light,
love, beauty, truth, peace, and kindness within others that is also within us—nothing quite like being engaged in a
great cause to add meaning to life. With Anjuli Global, you ultimately experience abundance by doing good.

OVERVIEW

Anjuli has three types of members: Guests (Customers), VIP Guests (Customers who share), and Brand Ambassadors
(Business Builders). Guests are those who shop our Anjuli collections occasionally and enjoy certain rewards. VIP Guests
want the benefits of Loyalty Pricing and the ability to earn Loyalty Reward Points. Loyalty Reward Points can be
exchanged for FREE products and specialty items offered in the Anjuli Rewards Store, including our Annual Reward
Adventure (dream vacation). However, please note that Loyalty Reward Points expire two years from their earned date, so
use or lose them.

Following their initial purchase, Guests and Brand Ambassadors will receive their own Office Portal where they can order
products, participate in promotions, experience the Anjuli community, track rewards, and share with others. We distinguish
business builders as Brand Ambassadors who build Independent Anjuli Businesses to earn Cash Rewards. At the same
time, Guests & VIP Guests love our products, brand, and community and enjoy many of the non-cash perks Anjuli has to
offer.

As you explore this document further, you will discover all our rewards and how to qualify to earn them. Please note how
all Anjuli Rewards are interwoven synergistically and work to propel an Anjuli Brand Ambassador toward ever greater
success.

The four critical elements interwoven into the Rewards Adventure are:
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1) Loyalty — Active and Qualified Brand Ambassadors earn Loyalty Reward Points for generating standing
subscribe-and-save Loyalty Orders that successfully process each month. All Guests likewise earn Loyalty Points
with or without a Loyalty Order — they pay different prices for their purchases. They also generate Loyalty Points
for their originating Brand Ambassador. Successful Loyalty Orders placed by a Brand Ambassadot’s Team
members further generate Loyalty Points for the originating Brand Ambassador (Enroller).

2) Sharing/Referring — Active and Qualified Brand Ambassadors (licensed participants) earn Cash Rewards,
calculated based on Reward Volume generated from Guest (customer/consumer) purchases, Brand
Ambassador Teams (licensed participants in an originating Brand Ambassador’s organization) purchases, and
from Anjuli’s Global Profits.

3) Achievement — By developing and supporting their Brand Ambassador Teams, the originating Enroller is also
rewarded according to a table of Cash Rewards when they advance through a series of Titles established by
Anjuli and based on Rank achievement. All rewards are volume-based. Some Team volume-based Cash Rewards
may be ongoing, while others are triggered once only when they meet specified achievement requirements
associated with a Rank and Title (see Table 4).

4) Leadership — Brand Ambassadors are rewarded with shares in the Global Leadership Pool for helping to
develop Anjuli Leaders and for helping to establish Anjuli's global brand. Share values are calculated and paid
quarterly. Early Adopters in each Global Market Anjuli opens may also earn Freedom Market Shares in the
Leadership Pool established for that Market.

Note: Annual License Renewal is Eligible for automatic processing on the anniversary date using Cash

Rewards in their eWallet or an Ambassador-selected payment method on file with Anjuli.

THE PRECISION PLUS PLAN

Below is a detailed explanation of the Anjuli Rewards Adventure, including Ranks and Terms. Much of this will be new to
you. We encourage you to explore and review it often.

There are just a few simple ways to earn and benefit from the Anjuli Rewards Adventure, and they are encompassed within
these four elements:

1 — Loyalty Rewards (Loyalty Orders, Personal Reward Points, Team Reward Points)

2 — Referral Rewards (Referral Sales Profits, Jaya Wave Cash Rewards)

3 — Team Rewards (Monthly Rank-based Team Cash Rewards, Title Achievement Cash Rewards)
4 — Leadership Rewards (Quarterly Leadership Global Pool Cash Reward)

LOYALTY REWARD POINTS

Personal Loyalty Reward Points are earned in multiple ways. The first and most important way to earn Loyalty Reward
Points is by establishing a subscribe and save Loyalty Order that processes monthly. All Loyalty Members (Brand
Ambassadors and Guests) will receive anywhere from 3% to 15% in Loyalty Reward Points based on the Personal Reward
Volume generated by their subscribe & save Loyalty Orders that successfully process each month. The percentage will vary
based on longevity — the number of sequential months a Loyalty Otder processes, as shown in Table 1.

Table 1
Loyalty Reward Points

% of Reward

Volume
1-4 3%
5-8 6%
9-12 9%
13-18 12%
19+ 15%

Note: Should a Loyalty Order fail to process, the schedule will reset to month one (exceptions may be allowed as

determined exclusively by Anjuli Global).

While Ambassadors earn Loyalty Reward Points from their personal Loyalty Order purchases, Guests earn Loyalty Reward
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Points from all their personal purchases. Guest Loyalty Reward Points are based on the actual dollar amount spent on a
product (excluding any tax, processing, and shipping charges).

In addition to their personal Loyalty Orders, Ambassadors earn Loyalty Reward Points from all purchases their Guests
generate. As shown in Table 2, Ambassadors qualify as Loyalty Club members and earn up to 250 Loyalty Reward Points
monthly when their personal Loyalty Orders are added to their Guest Orders and generate the Loyalty Reward Points
specified.

Table 2

Ambassador Loyalty Clubs
‘ Club Personal & Guest Reward Additional Loyalty Reward

Status Volume Generated Points Awarded
300 Club 300 - 499 50
500 Club 500 - 999 100
1000 Club 1000 + 250

Another way a Brand Ambassador earns Loyalty Reward Points is through Team Building. As a Brand Ambassador
develops their Omnichannel Marketing Organization Teams, they earn Loyalty Reward Points based on the Team
Reward Volume they generate through the entire Omnichannel Marketing Organization. This same Team Reward
Volume determines the Rank they achieve and the Cash Rewards they qualify to earn month-to-month. Please reference
Table 4 for these amounts.

Note: Team-based Loyalty Reward Points are awarded with monthly Cash Reward calculations (issued by the

10 of each month).

Loyalty Reward Points may be redeemed only for products, promotions, and prizes as Anjuli offers in the Loyalty Rewards
Store, where one Reward Point (1) equals one dollar ($1).

Note: Loyalty Reward Points have no value outside the Rewards Store and do not qualify as and cannot be
exchanged for cash or Reward Volume used to generate Cash Rewards. Additionally, Loyalty Reward Points

cannot be used to satisfy the ongoing Annual License Fee required to remain an Active Brand Ambassador
Eligible to earn Cash Rewards when Qualified.

As you may have determined, loyalty is the key to our sustainability as a company, and Anjuli generously rewards loyalty.
To recap, we reward ongoing Personal purchases, Guest purchases, and Marketing Team purchases — including the
purchases their Guests generate. Unsurprisingly, we refer to this chain of transactions as endless waves of referral purchases.
Based on experience, we know that these repeated behaviors lead everyone to victory. Using a powerful Sanskrit word, we
call our wave-building strategy the Anjuli “Jaya” (Victory) Wave. It's unique, empowering, and provides financial
incentives where they do the most good! We will discuss this strategy in detail throughout this document.

REFERRAL REWARD POINTS

Earning Cash Rewards through a person-to-person chain of referrals is vital for any Brand Ambassador’s success. Genuine
end consumers play a mission-critical role in the Anjuli Rewards Adventure. For this reason, Anjuli is committed to
offering Guest referral incentives that further boost the number of Guests per Independent Brand Ambassador — our
hallmark of longevity and sustainability.

VIP GUEST-TO-GUEST REFERRALS

VIP Guests who refer other Guests are awarded a 100% match on Loyalty Reward Points earned by their first Wave
(generation) of Guest Referrals.

When VIP Guests have a second Wave of Guest Referrals, they are awarded a 50% match on the Loyalty Reward Points
earned by their second Wave (generation) of Guest Referrals.

In turn, when VIP Guests have a third Wave of Guest Referrals, they are awarded a 25% match on the Loyalty Reward
Points earned by their third Wave (generation) of Guest referrals.

Note: If a VIP Guest does not have a Loyalty Order while the Guest they refer does, the referring VIP Guest will
only receive half of the Loyalty Reward Points generated.

Note: VIP Guest-to-Guest Referrals are tracked in a separate Customer Organization referenced as a Customer
Tree in the free Office Portal provided to all Guests.
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Referral Sales Profits

For Brand Ambassadors, referring Guests and other Brand Ambassadors is the fastest way to generate income. When a
Brand Ambassador sells products to a Guest or prospective Brand Ambassador at the Market Price (retail) through the
Personal Marketing Website included with their Anjuli License, they earn Referral Sales Profits. For example, a bottle
of “Relief” has a Market Price of $87 that generates a 25% Referral Sales Profit of $22; also, when a Brand Ambassador
Enrolls another Brand Ambassador who initiates their business with an Anjuli Discovery Enrollment Pack (License
included) for $595, the Enroller earns a 25% Referral Sales Profit of $150 (enrollment pack options may vary).

Note: Ongoing Referral Sales Profits are paid on every purchase made by all Guests and 15t Wave Brand

Ambassadors. However, the percentage varies based on the price paid — 25% Market Price or 15% Loyalty Price.

Because Referral Sales are so important, Anjuli Global offers an innovative Bounce Back incentive that Brand
Ambassadors can offer those Guests who purchase from their Marketing Website without establishing a Loyalty Order.
Once an initial non-Loyalty Order is processed, an email is sent offering that Guest a discount off the Market Price of their
next order when they Bounce Back and establish a Loyalty Order by the periods indicated in Table 3.

Table 3
Bounce Back Percentage Schedule

Loyalty Order Date ‘ Discount off Marketplace price

LO processed by the 7th Receive a 20% discount off the Market Price.
LO processed by the 14th Receive a 15% discount off the Market Price.
LO processed by the 21st Receive a 10% discount off the Market Price.

Cash Rewards

To be Eligible to earn Cash Rewards, an Anjuli Brand Ambassador must be Active by having a current annual Anjuli
License and Qualified as defined by the Global Market where the Brand Ambassador resides. Currently, in the United
States of America (USA), An Active Brand Ambassador is Qualified to earn Cash Rewards by generating a minimum of 75
in Personal Reward Volume (PRV). With 75 PRV, a Brand Ambassador can Qualify for all cash rewards in the Anjuli
Rewards Adventure, except the Jaya Wave Cash Rewards, which require 150 PRV.

Referral product sales are your go-to source of income. At the same time, you build Guest loyalty and start developing your
team distribution channels. Referral Sales Cash Rewards are tracked following an Enroller Relationship Structure and are
paid weekly.

Jaya (Victory) Wave Cash Rewards

The Anjuli Rewards Adventure has a built-in success strategy that helps Brand Ambassadors optimize their Cash Rewards.
We call this strategy the Jaya Wave Victory Strategy with its own Jaya Wave Cash Rewards that are paid in addition to
all other Cash Rewards.

Specifically designed to support optimal Team Building efforts, the Jaya Wave Cash Rewards are available to Active Brand
Ambassadors who Qualify. Jaya Wave Cash Rewards are paid based on Waves of Enrollment that initiate with Personal
Enrollment efforts and are tracked in the Enrollment Tree.

To initiate their Team Building efforts, every Brand Ambassador should strive to Enroll three to four (3-4) Active Brand
Ambassadors and help each develop at least three (3) Guests to start earning Referral Sales Profits. In the process, they
have just initiated their Jaya Wave business structure with the three (3) Distribution Channels required to start earning
and ultimately maximizing all Cash Rewards Anjuli offers.

The Jaya Victory Wave Strategy provides extra Cash Rewards as an incentive for Active and Qualified Brand Ambassadors
who use a three-by-three (3 X 3) or four-by-three (4 X 3) building strategy to structure their business for maximum
profitability. This strategy begins by referring three to four (3-4), who refer 3-4, and so on — both Guests and Brand
Ambassadors — in what we call Enrollment Waves as illustrated following a 3 X 3 build strategy.
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Earn a $30 Wave 1 Cash Reward with 3 Brand Ambassadors who each generate 150 in Cash Reward Volume (including
their Guest Volume) on the first Enrollment Wave — at least 450 in Cash Reward Volume. Or earn a $50 Wave 1 Cash
Reward with 4 Qualified Brand Ambassadors who each generate 150 in Cash Reward Volume (including their Guest
Volume) — at least 600 in Cash Reward Volume.

Earn a $300 Wave 2 Cash Reward when you have 9 Brand Ambassadors who generate at least 1,350 in Cash Reward
Volume (including their Guest Volume) from at least three separate teams on the second Enrollment Wave. Or earn a
$500 Wave 2 Cash Reward with 12 Brand Ambassadors who generate at least 1,800 in Cash Reward Volume (including
their Guest Volume) from at least four separate teams.

Note: Jaya Wave Cash Rewards follow the enrollment structure and are paid monthly as requirements are met.
The Cash Reward earned is based on generating the total Cash Reward Volume per Wave depending on the Jaya
Wave Strategy followed (3x3 or 4x3).

Note: To earn Jaya Wave Cash Rewards, a Brand Ambassador must personally generate 150 Cash Reward
Volume (including Guest Volume).

Note: Jaya Wave requirements do not compress from Enrollment Wave to Enrollment Wave. Cash Rewards do not

accumulate from Wave to Wave — you strictly earn the highest Cash Reward achieved. Each Wave must, at a minimum,
have at least 3-4 teams with the indicated number of Brand Ambassadors and required Cash Reward Volume (at least 51%
of the Cash Reward Volume must come from Guest putchases).

Jaya Wave Plus Reward

To encourage leadership development, Anjuli provides Cash Rewards for duplication within the Jaya Wave structure as
follows:

e 1 Team below an Enroller with a Wave 2 Cash Reward earner adds $100 to that Enroller’s Wave 2 Cash Reward
($300 + $100 = $400 or $500 + $100 = $600).

e 2 Teams below an Enroller with a Wave 2 Cash Reward Earner add $300 to that Enroller’s Wave 2 Cash Reward
($300 + $300 = $600 or $500 + $300 = $800).

e 3 Teams below an Enroller with a Wave 2 Cash Reward Earner add $600 to that Enroller’s Wave 2 Cash Reward
($300 + $600 = $900 or $500 + $600 = $1100).

o 4 Teams below an Enroller with a Wave 2 Cash Reward Earner add $1,000 to that Enroller’s Wave 2 Cash
Reward ($500 + $1000 = §1,500).

Table 3 provides four examples that help illustrate how the Jaya Wave and the Jaya Wave Plus Cash Rewards integrate.
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Table 3
Jaya Wave & Jaya Wave Plus Examples

Example 1: Team 1 H Team 2

Wave 1

Team 3 Team 4 ‘ Team 5 ‘ (O = Qualified & X = Not Qualified)

3 Qualified Ambassadors from 3 Teams & 450 RV

Wave 2

00000

000

9 Qualified Ambassadors from 3 Teams & 1,350 RV

3 X 3 Jaya Wave 2 Qualified = $300

Cash Reward

$30

(O = Qualified & X = Not Qualified)

Example 2:
Wave 1

4 Qualified Ambassadors from 4 Teams & 600 RV

Wave 2

0000

000

0]0)

[e])

12 Qualified Ambassadors from 5 Teams & 1,800 RV

4 X 3 Jaya Wave 2 Qualified = $500

‘ Cash Reward

$50

Example 3:

(O = Qualified & X = Not Qualified)

Wave 1 O O X O X 3 Qualified Ambassadors from 3 & 450 RV
Wave 2 | OOOOO | OO00O X X X 9 Qualified Ambassadors from 2 Teams (3 needed)
3 X 3 Jaya Wave 1 Qualified = $30
Wave 2 Plus O X X X X One 3 X 3 Jaya Wave 2 Plus Team = $0
$30

Cash Reward

Example 4:

(O = Qualified & X = Not Qualified)

Wave 1 O O X O X 3 Qualified Ambassadors from 3 & 450 RV
Wave 2 | OOOOO 000 O 00 X 11 Qualified Ambassadors from 4 Teams & 1,350 RV
3 X 3 Jaya Wave 2 Qualified = $300
Wave 2 Plus @) @) X X X Two 3 X 3 Jaya Wave 2 Plus Teams = $300

Cash Reward

$600

Team Rewards

Our Team Rewards form the core of the Anjuli Rewards Adventure. Everything else is a plus that takes us to another level
of generosity. However, our unique Cash-based Rewards menu helps each Brand Ambassador target their desired income
and identify what they must do to get from here to there. Of course, we created the Jaya Wave Victory Strategy to provide
a proven path to success. Now we want to help participants see what is possible when they engage and take ownership of
their Anjuli opportunity and its many advantages. This is where our Rewards Adventure truly begins.

A Brand Ambassador can maximize the Team Cash Rewards Anjuli offers by developing sales from Guest Referrals as a
Social Media Influencer. We are unaware of any other program that can accommodate that build strategy without
modifying their program. Even more, we have compared other opportunities out there. Dollar for dollar, Anjuli provides
better rewards at the best times to keep it fun, worthwhile, and motivational.

Most people have a small audience of followers they influence on social media. For those masses, building a sales team of
like-minded people to share the Anjuli products and opportunities helps them tap into leveraged efforts that have the
potential to grow sales and earnings exponentially. As Reward Volume grows and grows, a Brand Ambassador will achieve
higher and higher Ranks which translates into bigger and bigger Cash Rewards.

Two types of Cash Rewards are available to Active and Qualified Brand Ambassadors who meet the Reward Volume
requirements by Title: 1) Team Cash Rewards; and 2) One-time Rank Achievement Cash Rewards.
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Team Cash Rewards are determined based on the Reward Volume generated by all Guests and Brand Ambassadors. To
Qualify for Team Cash Rewards, a Brand Ambassador must be Active and Qualified (generate 75 Reward Volume,
including Personal and Guest Reward Volume) and meet other requirements in Table 4.

As an Anjuli Brand Ambassador advances in Title and meets the consecutive-month requirement to be Paid at a specified
Rank, they earn a one-time Rank Achievement Cash Reward that is paid according to the schedule presented in Table 4.
Upon satisfying the consecutive-month requirement to achieve a Title and earn the Rank Advancement Cash Reward, the
Brand Ambassador will receive a Rank Recognition Pin, Certificate of Rank Achievement, and the Rank Achievement
Cash Reward (subject to the installment schedule provided). The Title must be maintained or exceeded each month the
Rank Achievement Installment is paid. Multiple Rank Achievement Cash Reward installment payments can be earned given
the achievement velocity. Once all installments for a given Rank have been paid, the Brand Ambassador can no longer
receive a Rank Achievement Cash Reward associated with that Title ever again.

Promoter Ranks (see Table 4) require two consecutive months of being paid at those ranks before being recognized by
the associated Title and qualifying for the Rank Achievement Cash Reward. Producer Ranks must hold their Rank 3
consecutive months before they are paid the Rank Achievement Cash Reward. Influencer Ranks must have their Rank
for 4 or 5 consecutive months as specified in Table 4. There are no exceptions. A Brand Ambassador must meet the
consecutive month requirements to be recognized by a Title and paid a Rank Achievement Cash Reward. Once a Title has
been achieved, the Brand Ambassador will be publicly recognized by that Title until the next higher Title is earned.

After meeting the consecutive-month requirements, a Brand Ambassador may receive the first Rank Achievement Cash
Reward installment. If they fall to a lower Rank the following month, they will not earn payment two. Once they achieve
the Rank again, they will receive payment 2. The Brand Ambassador does not have to maintain the consecutive month
requirements to obtain a Cash Reward after achieving a Title. Suppose the Cash Reward is paid over five installments. The
Brand Ambassador will receive the installments paid at that achieved Title for the next five months.

Table 4
Team Titles & Rank Achievement Cash Rewards
Channel 2 Channel 3 1-Time Rank
Channel 1
Monthly Total 40% of the 15% of the Advancement Cash
Title Cash Rewards & Reward Total Total Reward &
Loyalty Points Reward Reward Installment Months
Volume
Volume Volume
Ambassador No Rank Hold
BA-300 15 Loyalty Points 300 120 - -
BA-600 30 Loyalty Points 600 240 - -
BA-900 50 Loyalty Points 900 360 - -
Promoter Hold Rank 2 Months
1.5K $250 $125
+ 50 Loyalty Points 1.5k 6u0 225 (§25X 5)
$500 $250
3K + 50 Loyalty Points 3k 1.2k 450 ($50 X 5)
$1,000 $500
ok + 50 Loyalty Points Ok 2.4k 900 ($100 X 5)
Producer Hold Rank 3 Months
10K $2,000 $1,000
+ 50 Loyalty Points 10K R 15K (8200 X 5)
$4,000 $2,000
20K + 50 Loyalty Points 20K 8K K (3400 X 5)
$8,000 $4,000
40K + 50 Loyalty Points 40K 10K oK (8800 X 5)

Exec. Producer

Hold Rank 3 Months

70K $12,000 $6,000
+ 50 Loyalty Points oK 28K 105K ($1000 X 6)
$18,000 $9,000
120K + 50 Loyalty Points 120K 8k 18K ($1,500 X 6)
$24,000 $12,000
200K + 50 Loyalty Points 200K 80K 30K (51500 X 8)
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Table 4 Continued
Team Titles & Rank Achievement Cash Rewards
Channel 2 Channel 3 1-Time Rank
Channel 1
Monthly Total 40% of the 15% of the Advancement Cash
Cash Rewards & R vd Total Total Reward &
Loyalty Points cwa Reward Reward Installment Months
Volume
Volume Volume
Influencer Hold Rank 4 Months
$30,000 $15,000
300K + 50 Loyalty Points 300K 120K 45K (51500 X 10)
$40,000 $20,000
V0K + 50 Loyalty Points UK 200K oK (82,000 X 10)
$50,000 $25,000
800K + 50 Loyalty Points 800K 320K 120K (§2,500 X 10)

‘ Exec. Influencer  Hold Rank 5 Months

. $60,000 $30,000
Diamond + 50 Loyalty Points 1.2M 480k 180k ($3,000 X 10)
: $80,000 $40,000
Blue Diamond |y 54 51 2hy Points M SO0k R (54,000 X 10)
. $100,000 $50,000
Black Diamond | o100 L 3M 1.2m 450K (85,000 X 10)

Note: Title must be held for the months indicated. Installment amounts and payout months are shown in parentheses.

To help interpret Table 4, this is how Ranks are calculated:

1. Channel 1 includes all Reward Volume generated by a Brand Ambassador’s Teams (including Guests and
Personal Reward Volume) during a month.

2. Channel 2 includes all Reward Volume generated by a Brand Ambassador’s Teams (including Guest and Personal
Reward Volume) minus the Reward Volume generated by the largest Team. The remaining Channel 2 Reward
Volume must equal at least 40% of the total REQUIRED Reward Volume generated and posted in Channel 1.

3. Channel 3 includes all Reward Volume generated by a Brand Ambassador’s Teams (including Guest and Personal
Reward Volume) minus the Reward Volume generated by the two largest Teams. The remaining Channel 3
Reward Volume must equal at least 15% of the overall REQUIRED Reward Volume posted in Channel 1.

Note: Reward Volume accumulates from the smallest to largest Teams (ordered from right — smallest to left —

largest) when they are added together to form Channel 1, Channel 2, and Channel 3 and determine if overall
Channel requirements are met.

Table 5 details how Channel 1, Channel 2, and Channel 3 are determined for the 10K Producer Rank.

Table 5
10K Producer Rank Qualification

Team 1 Team 2 Team 3 Team 4 Team 5 Personal
Reward Volume Reward Volume  Reward Volume | Reward Volume Reward Volume Reward Volume
2,400 2,300 2,200 2,100 2,000 150
First Calculation:
Channel 1 (11,150) = the sum of all Reward Volume generated
Channel 2 (8,750) = the sum of all Reward Volume minus Team 1 Reward Volume
Channel 3 (6,450) = the sum of all Reward Volume minus Team 1 and Team 2 Reward Volume

Referencing Table 4, the 11.15K Channel 1 Reward Volume matches the 10K requirement for a 10K Producer.

Second Calculation:
Referencing Table 4, the 8.75K Channel 2 Reward Volume Exceeds the 4K requirement for a 10K Producer.

Third Calculation:
Referencing Table 4, the 6.45K Channel 3 Reward Volume exceeds the 1.5K requirement for a 10K Producer.

All Channel requirements for Producer 10K are met, and a $2,000 Cash Reward is paid.
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Table 6 illustrates what happens when Channel 1 and Channel 2 requirements are met, but Channel 3 requirements are
only satisfied once the Brand Ambassador doubles their Personal Reward Volume (including Guests).

Table 6

10K Producer Rank Qualification

Team 1 Team 2 Team 3 Team 4 Team 5 Personal

Reward Reward Volume Reward Volume Reward Volume Reward Volume Reward Volume
Volume

6,000 4,000 800 400 0 % 150 + 150 = 300

First Calculation:

Channel 1 (11,350) = the sum of all Reward Volume generated

Channel 2 (5,350) = the sum of all Reward Volume minus Team 1 Reward Volume

Channel 3 (1,350) = the sum of all Reward Volume minus Team 1 and Team 2 Reward Volume

Referencing Table 4, the 11.15K Channel 1 Reward Volume matches the 10K requirement for a 10K Producer.

Second Calculation:
Referencing Table 4, the 5.8K Channel 2 Reward Volume Exceeds the 4K requirement for a 10K Producer.

Third Calculation:
Referencing Table 4, the 1.35K Channel 3 Reward Volume was initially less than the 1.5K requirement for a 10K Producer
until the Brand Ambassador generated an added 150 Personal Reward Volume.

All Channel requirements for 10K Producer are met, and a $2,000 Cash Reward is paid.

Table 6 illustrates how Guest purchases can help meet all Rank requirements.

Table 6

10K Producer Rank Qualification

Team 1 Team 2 Team 3 Team 4 Team 5 Personal

Reward Volume Reward Volume Reward Volume Reward Volume Reward Volume Reward Volume
1,000 500 0 0 0 6,000

First Calculation:

Channel 1 (6,500) = the sum of all Reward Volume generated

Channel 2 (5,500) = the sum of all Reward Volume minus Team 1 Reward Volume

Channel 3 (5,000) = the sum of all Reward Volume minus Team 1 and Team 2 Reward Volume

Referencing Table 4, the 6.5K Channel 1 Reward Volume matches the 6K requirement for a 10K Producer.

Second Calculation:
Referencing Table 4, the 5.5K Channel 2 Reward Volume Exceeds the 2.4K requirement for a 10K Producer.

Third Calculation:
Referencing Table 4, the 5K Channel 3 Reward Volume exceeds the 900 Reward Volume required for a 10K Producer.

All Channel requirements for Brand Ambassador 3 are met, and a $2,000 Cash Reward is paid.

Only once all Channel 1, 2, and 3 requirements are met will Rank and Title be determined and associated Cash Rewards

paid.

Leadership Global Profit-Sharing Pool

Global Profit-Sharing adds another unique PLUS to the Anjuli Rewards Adventure. The Leadership Global Profit-Sharing
Pool Cash Reward is paid quarterly. Profits are determined by summing all Reward Volume generated each Quarter and
subtracting all Loyalty Rewards issued and Cash Rewards paid. The balance is divided by the total number of Leadership
Pool Shares earned.

Shares in this exciting Global Leadership Pool are earned monthly according to the schedule shown in Table 7.
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Table 7
Global Leadership Pool Monthly Shares by Rank
Rank | Shares/ Month | Rank | Shares/ Month | Rank ~ Shares/ Month |
10K Producer 1 120K Exec Producer 5 800K Emerald 9
20K Producer 2 200 K Exec Producer 6 Diamond 10
40K Producer 3 300 K Ruby 7 Blue Diamond 11
70K Exec Producer 4 500K Sapphire 8 Black Diamond 12

Each standard calendar quarter, Anjuli may exercise the option to run promotions open to some or all Ranks. Promotion
qualifiers who meet the requirements will participate in Profit Sharing Pool that Quarter.

Anjuli Founding Brand Ambassador (Freedom Shares) Pool

As Anjuli expands its presence across the United States to North America, South America, Asia, Europe, Africa, and
around the globe, the company will set aside 1% of the Market-specific Reward Volume generated annually to reward
Brand Ambassadors who help us succeed in each Market we enter.

Beginning with the United States, 1% of annual Reward Volume will accumulate (starting on 1 June 2023 and ending on 31
May 2024) to form the US Market Founding Brand Ambassador (Freedom Shares) Reward Pool.

Note: Brand Ambassadors may participate in each Market by meeting Market-specific requirements.

When a Brand Ambassador is Active and Qualified with a 150 RV Loyalty Order, Freedom Shares in the Founding Brand
Ambassador Reward Pool may be Granted (reserved in the Founding Brand Ambassadot’s name) and Vested (earned) in
the following five ways:

1. Enroll as a Brand Ambassador and choose to build an independent Anjuli Global business using an authorized
entrollment pack for the US market. The Founding Brand Ambassador is Granted 1 Market Share that is Vested
when the Brand Ambassador has remained Active for six consecutive months with a 150 RV Loyalty Order — not
including the month of Enrollment.

2. Enroll a minimum of 3 Brand Ambassadors who choose to build their business using the US Market Founder
Pack and be Granted 2 a Freedom Share that is Eligible to be Vested once each Enrollment has remained Active
and Qualified with a 150 RV Loyalty Order for six months — not including the month of Enrollment.

3. For each additional Brand Ambassador Enrollment over three who chooses to build their business with a US
Market Founder Pack, the Enroller is Granted an additional %2 Freedom Shate that is Vested once the Enrollment
has remained Active and Qualified with a 150 RV Loyalty Order for six months — not including the month of
Enrollment.

4. Maintain membership in the 300 Club for 12 consecutive months. A Founding Brand Ambassador is Granted 1
US Market Share that is Vested after the 12 consecutive-month requirements.

5. Maintain the Rank of 10K Producer for the entire qualification period (1 June 2023 to 30 May 2024). The
Founding Brand Ambassador is Granted 1 US Market Share, which is Vested when the qualification period ends.

Note: Freedom Shares may vary by Market. When Anjuli announces a Market Launch qualification period, a
schedule of shares will be published for that Market.

Note: If requirements are not met as specified in 1-5 above, associated Freedom Shares are Forfeited according
to the following schedule: Inactive 1 out of 12 months, shares are reduced by 1/3. Inactive 2 out of 12 months,
Freedom Shares are reduced by 2. Inactive 3 out of 12 months, all Freedom Shares are Forfeited.

Note: Freedom Shares are fully Vested and paid during the first monthly Cash Reward calculations following the
end of the Promotion Period.

Summary

We have crafted a first-to-market Precision Plus Rewards Adventure that will reward Anjuli Brand Ambassadors with exact
Cash Rewards for achieving specific requirements. The Anjuli Rewards Adventure is precise - a Brand Ambassador decides
what Cash Rewards are desired monthly. Anjuli provides precise requirements needed to earn the desired Cash Reward.
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The Plus part of the Precision Plus Rewards Plan rewards a Brand Ambassador financially for helping others to be loyal,
refer, share, and help grow the worldwide Anjuli community.

Even more, Anjuli is highly invested in the success of our Brand Ambassadors. As a result, Preliminary Cash Reward
Calculations are processed monthly on the third business day of each month and posted in the Brand Ambassador’s
Office Portal for review. Any modifications must be authorized and processed directly by the Anjuli Care Team and
made by the fifth business day of the month. Finalized Cash Reward Calculations are processed and posted in the
Brand Ambassador’s eWallet provided by Anjuli on the seventh business day of the month. Brand Ambassador Reward
Points are simultancously posted with Finalized Brand Ambassador Cash Rewards. Brand Ambassadors who wish to
withdraw their Cash Rewards must set up an account with Anjuli's Authorized Payment Provider and supply the required
information to receive a form 1099 from Anjuli when annual Cash Rewards exceed the $599 threshold set by the United
States Internal Revenue Setvice.

This unprecedented policy ensures that Anjuli has done everything possible to honor our relationship with our Brand
Ambassadors.

Note: As an easy reference for the Anjuli Rewards Adventure, please see the two-sided summary you can print on

paper, front and back.

© Anjuli Global, Inc. All Rights Reserved, May 2023 11



N N N NN N N N

“BWN|oN pIEM3Y T [BUUEYD 40 %ET = £ [2UUEYD PUB 3Wnjon,
PIEMEE T [SUUEYD J0 ROF = T [SUUBYD SWNIOA PJEMSY WESL |8
405007 = T [FUL2YD "SWNIOA PIEMSE T [SUUSYD 00Ul 5|00 YHym

WN|OM PIEMBY T [BUUEYD OIUI S||01 SWNOA PUBMEY E |FUUEYD
“BWNOA

PIEMEY WESL £ [FUUEYZ 0} S3INGLIUOD FWNJON PIEM3Y [BUCSI3d
-saseyaind 15ans pue jeuossad Ag paiesauad swnpon,

PIEMEY U] JO UDHEJNWNIIE UR 5| SLWNIOA PIEMIY [EUOSI3d

“Appuow 0os 1% 03 DES Wes § oA 01 100'05%
yreoudde painionus sy LEIS 00007
0} £ 3431 OYm £ J2131 OYM £ 134EH g_amm
ADILYYIS INTM VAV P

000'GZ$

SA4YM3IY Tvd4d343d _

000'0Z%

0006H
s2URYs 7| — INE mﬁ_.__o—.__ ¥

SaIPys || — WE 0oz

s3iEYS 0] — WL 00068

00098
s 5 w008 SN ¢

520245 / — MOOE ﬁm

S2URYS § — HOOT 000'LS
S3BYS § — HOZL SUuop £

SRIBYS ¥ — NOL 0SS

salBys £ — HoF naes

SRIBYS 7 — WOZ GZLS
2JBYS | — HOL Spuol 7

YUEY Je Spuopy
“1auenb -
B Jo pu= 31 18 pred pue perelm
3JE palE|MUNIE sareys Ajyjuow (YA WL
ay) Buriues Ajyiucw uo paseq yiuow INTNTATHOY
yaea sareys joy Apenb G- s331L Epiimt

SAYVYM3IY dIHSH3IAVI

“SpJEMEY YSED SIEINIED 00 SRIEYS paules Ag paadojnw

U3yl 51 3N|eA JBYL “3N|2A JUEYS B JUIWISIAP 0] S3UEYS paules

a1 Aq papup 51 ) asaym jood Suueys-1y0id |BGOJD YL 0] PIIEI0|E
51 BWN|CA P 1y “[ynfuy Aq pauw p 2njes e

1) pawaapal uaaq aney sjulod Ayjefo] pue pied uaag aney spIEMEY
ysed |je a3uo susddey [ood SuLEYS-10Ud |BGOID FY1 40 UCIIEINT|ED

“UoRRISIP #0s sAnfuy 18 paidde =g g Juswisnipe
ue ‘paysesd 5| dex syl W0 premad Ayiuow spiaiuedwod

jonofed wnwikew KTE 18 padded s aumuanpy spremay gniuy ayL

00005¥ ngL WE 000001$
000°00¢ 000008 Wz 000°08%
000081 000087 nzL 000°03$
%G} %07 %00} sjuied fyedo] g
000021 000°02E 000008 000058
000°GL 000002 000005 000078
000°G? 000021 000°00¢ 000°0E$
%G} %07 %00} sjuied fyedo] g
000'0¢ 00008 000002 000'7z8
000’8t 000°87 0001021 000°81$
00501 000°6 000°0L 000715
%G} %07 %00} sjuied fyedo] g
000'9 0009t 00007 000'8%
000 000’8 00002 000'7%
005’ 000'F 000’0l 000ES
%S} %07 %00} sjuiod fyedeT] g
006 0ve 0009 000'1§
sy 00z’ 000 0053
Sz 009 0S| 05Z$
%S} %07 %00} SOUYMIY HSVD
0% 006 05
i4 009 0
- 02l 00¢ 5l
%0 07 %000 SINIOd ALTVAOT

[+g mwes)) |4z Ewey) feumion rejaL) MYMId
£ TANNVHD £ TANNVHD | TINNVHD ATHLNOW

SA4VM3IY NVl

10ex3 @ Jie4 @ 3|dwis
2INJUBAPY Splemay

sjuiod AyedeT oSz = gD ODOT
suiod Ayelo1 00T = qniD00S
swod AyeAD1 0S5 = qnDO0E

uonenyEenh

40 YIUDW YyIES S0 AJjeAoT [EUCTIPRE Ul JNSE] PUE SWOA
piem@Y (515305 Suipnpul) [BUcsiEd UD pIsEq 30E sgnD Ayelon
‘SPJEMEY YSBD UJED OF SWNOA

PUEMSY SE BEEN 3 10U ABW sJulnd A3jeAsT ynluy AQ passyo se Ajuo
sazud pue ‘suciowond ‘spxnpoud 1oy pawsapal aue spucd Ayelon
“spaemay Ysed Joj Apjenb oy awnjon

PUEMIH U S£ J0 WNWIW E 31E130a3 1SN JOPESSEOWY PUELE ¥

(Bupiad 353no puo
4B puoLLEl] el sopossoqury usamiaq auasafip)
SN pUCIENT) SngH "FISAND dIA PUE 515D @
JEoUSNYU) puowWE] Aq apew saseynund sy wouy pause

MIONIMTNI IALLNDTXI SLIH04d THY343Y

Jzouanyu) plEAT H)0R
e o s SAYVMIY TVHYIIIY

douzngu) Aqy 0E
HIININTHMI sund Ayedon oc o1 dn-suoys
4zonpeld 339 Y7 2upiing
wea] oy spuod Ajedo] we3
._sﬂﬂ._ien_ AL WVl
Poig 23 )L F—_—
HIINDOHL INLNDIAS snok Supnpul) SwnjoA pEMSY
ORI W |EuosIad N0k uo paseq qnd Ayeko]
Jsanpald Wiz 00T /005/00E
5o ayl un Sunedoned usym
Paid 0L Jr—
HIINa0H sjuled Ayjedo] osz 03 dn wes
4Sj0woud Hg S153N5D + TWNOSH3d
JEoua
d dE %Sk +6}
d NG k4 #k-£l
HILOWOH %6 Zh- 60
0063 %9 80-50
003 v xe wio g
sbEuanag SO
00w SINIOd ALTVADT NI 308¥MY
HOOYSSVENY ONYHE ISYHIHNG 40 %
Jn SINIOd ALTYAOT TWNOSH3d

SAYVMIY ALTVAOT

12

© Anjuli Global, Inc. All Rights Reserved, May 2023



N N N NN N N N

pjoexg uieq -ajdwig jednjusspe Buizewe ue jeypy

(00075 + 00045 + 0053 005'5$ 01 0B pinom spremay yseq pue 13anpoid HIZ © 3 P,noA ‘Sanep i yBnoay sweal i AL (000hS +000°S + 005$) 005 75 03 duinl guous aug sof spremay yse)
[E10] IN0K - J2)0UI0I] WY B SE PIEM3Y ST W3] (/) § © WE3 PUE (S153N0) INOK PUE NOA W01} 3UInjo |, pIEM3Y [PUGSIad BUIpN|oul) aunjop PIemay (G6'] 21212Ua5 oK ‘saAgp £ YBNOIY, SWea] f M

(000°Z$ + 0098 + 00E$) 0067 0 0B PInOM sprEMaY YsED) PUE J2NPoId HO| & 2q P.N0A ‘sakep i yBnonp sweal € YA 1000'F + 000§ + 00ES) D06 1S 03 dwin] (o 2u) Joj SpIEmaY YsE?) [ER0L
1noA - 13j0u0I1g g B SE PIEM3Y Yse? Wea] ()°}$ € Wea pue (s)sang nok pue nok woiy suinjop, premay [eucsiag Buipnjou) suinjop, premay Q)9 21eruab nok ‘saaepy ¢ yBnony swea) £ g

"SUOIEINIED [UEM3Y USE?) WES] 3U) OJU SMOJ 1Y) SWNjo; PIemay wes | Bunesaual are nok (NY spIemay yse) eAer Buiwes aie nok ‘ABajeng AIOJOIA 3ABp BAeT atf) Buimofjoj £q ‘335 ued nok sy

fueunung

"00ES |EUORIPPE UB 3yEW [II5 NOA ‘SWES| 7 UM “0s|y "00TS IBUOILPPE UE 3jew [us nod ‘sauyenb premay yse) g anep BABT & ypam wes) T aney nody 3100

10\ PIEMIY [BUOSIR DST + H
00555 = D00'FS + 00S'TS 00Z'91 05T B80T

10/ PIEM3Y [EUDSIR OST + J
006°Z5 = 000ZS + 0065 0ST'ZT 05T 12

L4 L4

005°TS = 000°T + 0055 00t's 05T 9E £ 0065 = 009 + DDES 050y 05T fr4 £
0055 008'T 05T [4 8 [ D0ES 0SE'T 05T ] I

0ss 009 051 ¥ T 0ES 0st 05T £ T

LU B =110 LU J|
oA 10A pIem3y = | = (pawse] 1s2ysiy) nioA L N ——
PIEMIY WEI] [eunsiag PIBMIY YsED PIEMIY WEI | [EuOsI3g
A3a1e115 anem £Xt BAET G B|qEL \J91e135 INEM EXE BAel v 3]qeL

(£ anep @ e 33S) 00S'TS JO (€300 B 404 ODO'TS [euoippe ue 3yew nod — 1ayjenb premay ysed 7 anep efef £XF B (RIn S1UE3)  3ney NoA uaym ‘2A00e g welSeid ul umoys sy
[ FAEAN W 2L 335) 0065 40 |8I01 B I0) D005 [EUONIPPE ue 3yew nod — uenb premay ysed 7 3nep ehel EXE B YUM SWED | ¢ IAEY NOA UIYM *3A00E 7 LWEIFeld Ul UMOLS sy

005°1% 005% 0% 006% 00Es 0es
£ AARM 7 AAEM | SABM £ AAEA 7 ANEM | SANEM

==

=
==
==

o

I _._ ﬂ bn_-.mw_..rm.__s&l“ v wesbeiq

o= o=
oEF o=k o=k
om=o=

o= o=
b e =
- EF o=="CF o5
O

2l
L v 4 )
il

121 *eY bl
"[s153N0) Swpnpul) FWnjos, PIEM3Y [BU0sIR4 Ul ST 1583 12 sanesRuas uosuad yred (g weidey] 335 £ 12424 oym - £ 12521 oym
=t 42920 ‘spaesmay anepy eder nof aznundoe o) -y weidelq 2a3s) £ nayy 1agau ¢ 3soyl djpy £ dois tg 19ga0 g anok dpy 7 d2is g JegRa T daag g 7 T se Asea se s1 AGanens Aoynp anem efer 2y

*su0yy2 nok saziuwesio
pue sayeyjrey Ajduns AS310.05 PRAMNLIS € ‘3WNI0A PIEM3Y UO PISE] 218 SPIBM3Y USE] [[2 30UIS "IaUaq [ 3uofuans ‘pling nod sIopessequuy Jo wea) auyl o1 ASajens anepy eder a1 ypeal nok sy

135101 NOA SpIemaY Yse) wea | 2yl wea ol Ayjenb pue (¢ [Fuuey) pue ‘7 [Ruuey) T [2uuey)) puuey) Ag pR1st) SIUSWRNND30 FWN|o) pIemay wea)

3yl 133w AjfeaewaisAs [ nod *A5a1ens sigl mojjo) 01 3sooyd nof i aBed s1yl JO ISIBA3I I U0 PIIS]] SPIEMDIY YSED WES ]| U 01 UCIIpPE ul pred 3ue 181 SpIemay Ysed aaem eAe[ 10uUnsIp
51) sey AFanens Aol anep eAef 2y spaemay Yse) (lesno Jyl znundo (siopessequiy) siopessequuy puesg dizy gim 1ey AS21e00s SS30INS UFIING € YUM SILU0D UNIUSAPY Spaemay 1niuy 21

Rbayeng f10)o1p anepy efer sy

13

© Anjuli Global, Inc. All Rights Reserved, May 2023



Terms & Definitions in Order of Appearance

Omnichannel Commerce: A multichannel approach to sales focused on providing seamless Guest/VIP expetiences
whether the Guest/VIP is shopping online from a mobile device, on a laptop, petson to petson, ot in a brick-and-mortar
store.

Active: Anjuli's independent contractors are called Brand Ambassadors. Anjuli sells its Brand Ambassadots an annual
license that allows them to use all of the digital programs and marketing tools Anjuli offers to build their independent
business. Licenses are renewed annually on the anniversary date using a payment method authorized by Anjuli.

Qualified: A Brand Ambassador is Qualified to earn the Cash Rewards Anjuli offers these independent contractors when
they meet the requirements set for the Anjuli Rewards Adventure.

Brand Ambassador: The Title Anjuli assigns its independent business builders.

Licensed: A Brand Ambassador who has purchased and maintains an active annual license by paying the $10 monthly or
$99 yearly License Fee. The License Fee makes a Brand Ambassador Eligible to earn Cash Rewards and Loyalty Points
when they meet specified qualifications.

Cash Rewards: Anjuli uses a cash compensation method to reward Brand Ambassadors for their business-building
activities, including developing Guests/VIPs and recruiting Brand Ambassador Marketing Teams who likewise develop
Guests/VIPs. All Cash Rewards are based on sales to end consumers.

Reward Volume: As Anjuli expands globally, they require a common currency that applies universally by product SKU
that they use to calculate compensation. At the same time, Reward Volume controls the portion of sales that Anjuli can
afford to commission while maintaining the margins they need to remain financially viable in each Market they choose to
enter. Suppose prices are adjusted for a particular market due to pricing sensitivities. In that case, the Reward Volume can
be adjusted to preserve the required operating margins.

Omnichannel Marketing Team: An organization that originates with each of the Brand Ambassadors an individual
personally Enrolls on their frontline and the successive Waves of Enrollment in an almost parent/child manner used in
genealogy.

Global Revenue Sharing Profits: In this context, Global profits represent revenues generated annually, minus all rewards
and benefits (including Loyalty Rewards) provided to Brand Ambassadors. What remains from this calculation is placed in
a Leadership Pool that Anjuli shares with Active and Qualified Brand Ambassadors.

Loyalty Points: To reward repeat purchasing using a standing subscribe and save Loyalty Order that processes monthly,
Anjuli provides Guests/VIPs and Brand Ambassadors with incentive Loyalty Points to exchange for goods offered in a

distinct shopping environment we call a Loyalty Rewards Store.

Loyalty Orders: This is what we call a standing subscribe-and-save order that processes monthly using the method of
payment the purchaser has authorized and that Anjuli accepts.

Guests: The Title Anjuli calls Retail Customers who shop at will without commitment to a standing Loyalty Order.

VIP Guests: The Title Anjuli calls Customers who refer other customers.

Enroller: The individual credited with developing either a Guest/VIP or a Brand Ambassador.

Title: A term used to distinguish Brand Ambassadors who cutrently meet the requirements associated with a given Cash
Reward from those Brand Ambassadors who once achieved an associated Title used in public recognition but still need to

meet current requirements to earn the associated Cash Reward.

Global Leadership Pool: The Reward Volume associated with Global Profit is used to calculate and distribute Cash
Rewards to those who earned Shares per specified requirements.

Freedom Market Rewards: Anjuli has developed a program for eatly adopters in each Market we enter whereby these

Brand Ambassadors can share in the success of market growth. Accelerated adoption results in even more rewards to
incentivize massive action and immediate engagement.
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Loyalty Price: A discounted price to incentivize subscribe-and-save Loyalty Otdets placed by Guests/VIPs and Brand
Ambassadors.

Bounce Back Coupon: A highly discounted price offered to Retail Guests to incentivize them to return, shop and
reconsider establishing a Loyalty Order to become VIPs.

Guest Office Portal: Customers are provided with a limited virtual portal to place additional orders, establish or modify a
Loyalty Otder, monitor and use any Loyalty Points they have collected, and refer other Guests/VIPs using the referral link
included. When a Guest/VIP Referral results in a purchase, they can earn even more Loyalty Points. VIPs can even earn

Reward Volume; they can use the same as cash to acquire Anjuli Products (only).

Guest Loyalty Rewards Store: A unique shopping environment for Guests/VIPs where they select the Loyalty Rewards
they desire and exchange them for the Loyalty Points they have accumulated.

Age: Loyalty Points Age and expire 24 months from their distribution date. Notifications are sent three months, two
months, and one month before expiration.

Bank: Under certain circumstances specified in this document, Loyalty Points accumulate or BANK until they have
reached a certain one-time threshold, after which they may be used at will.

Referral Link: A link provided in the Guest/VIP Office Portal that empowers them to refer their friends to Anjuli and
ensures their Referrals are connected to them. Referrals result in even more Loyalty Points awarded to the referring
Guest/VIP.

Referral: A Guest invited via a link to shop at Anjuli by an existing Guest/VIP.

Guest Referrals: See Referral above.

Waves: Anjuli tracks Referral Enrollments in Waves. The first Wave consists of Guests/VIPs Enrolled by any Brand
Ambassador. The second Wave consists of Guests/VIPs referred to Anjuli by the first Wave of Guests/VIPs. The third

Wave consists of Guest/VIPs referred by the second Wave . . . and so forth.

Reward Volume Match: Anjuli allows Guests/VIPs to bank Reward Volume that can later be converted into Cash
Rewards when the Guest/VIP upgtrades to Brand Ambassador. Only Brand Ambassadors can earn Cash Rewatds.

Customer Tree: The organization structure that tracks Guests/VIPs and Guest/VIP Referrals and links them to an
originating Brand Ambassador.

Compression: A pruning action that temporarily removes inactive Guests/VIPs and Brand Ambassadors from Cash
Reward calculations to maximize Loyalty Points and Cash Rewards for those who remain loyal and Active.

Unencumbered Reward Volume: Any Reward Volume not used to calculate a Cash Reward.
Profit: The difference between a Brand Ambassadot’s Loyalty Price and the higher price paid by Guests/ VIPs.

Roll-up: A permanent pruning action that permanently removes an inactive Brand Ambassador and results in their
reclassification as a Guest.

Travel: When a Guest/VIP upgrades to Brand Ambassadot, any Guest/VIP organization they may have built through
Referral efforts Travels with them and becomes that new Brand Ambassador’s Customer Tree.

License Fee: The $10 monthly or $99 annual fee Anjuli charges annually authorizes a Brand Ambassador to use all of
Anjuli’s technology and marketing resources to build and manage a Marketing Team organization.

Welcome Kit: A welcome letter acknowledging a new Brand Ambassadot's decision to join Anjuli. The letter also provides
the Brand Ambassador with onboarding information to help them get established and progress toward their Cash Rewards.

Team Office Portal: The Office Portal is provided to licensed Brand Ambassadors where they can find a plethora of
business-building aids and whete they can review all business-building efforts in their Marketing Organization/Team.
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Team-Building: Recruitment and Enrollment activities that result in people joining a Marketing Organization —
Guests/VIPs and Brand Ambassadors.

Place/Placement: To facilitate building strong functional Marketing Teams, an Enroller can choose to Place Personally
Enrolled Brand Ambassadors wherever they desire whenever they desire — no time limit. However, once a Brand

Ambassador has been Placed, they cannot be moved again, and the change is PERMANENT.

Placement Tree: The structure that tracks Brand Ambassadors developed by an originating enroller PLUS any Brand
Ambassadors placed in their organization by those who preceded them.

Qualified: Generate 75 or 150 Reward Volume in each monthly qualification period (Personal Reward Volume — including
Guest/VIP Reward Volume) as specified by the type of Cash Reward offered by Anjuli.

Qualifying Order: An order (or orders) that equal or surpass 75 or 150 in Reward Volume (including Guest Volume)
depending on the requirements by Cash Reward type.

Inactive: A Brand Ambassador who has yet to place a Qualifying order at least once every six months is subject to
reclassification as a Guest.

Enrollment Tree: The organization structure tracks the parent/child enrollment activities that originate with a Brand
Ambassador and continue through all Waves of Enrollment.

Preliminary Cash Reward Calculation: To ensure our Brand Ambassadors have every opportunity to achieve the Cash
Rewards they have targeted, we run Preliminary Cash Reward Calculations three days after the month's end.

Anjuli Care Team: The Anjuli corporate Support Team that facilitates Guest/VIP and Brand Ambassador efforts and
relationships with Anjuli Global, Inc.

Finalized Cash Reward Calculation: Anjuli makes authorized adjustments and finalizes the calculation two days
following Preliminary Cash Reward Calculations.

Team Placement Tree: See placement tree.
Team Price: Loyalty Price.

Team Loyalty Rewards Store: A unique shopping environment where Loyalty Points can be exchanged for various
rewards.

Personal Reward Volume: Reward volume associated with personal orders and personal Guest/VIP orders.

Team Order: See Team price.

Office Portal: See Team Office Portal.

Referral Profit: The Cash Reward paid on Market and Loyalty purchases.

Channels: The way Anjuli accumulates and uses Reward Volume to generate Cash Rewards. Channel 1 includes all
accumulated Reward Volume generated by all the Personally Enrolled Teams in a Brand Ambassadot's enrollment
organization. Channel 2 includes all accumulated Reward Volume generated by the Personally Enrolled Teams in a Brand
Ambassador’s Enrollment Organization minus the single largest Team by Reward Volume. Channel 3 includes all
accumulated Reward Volume generated by the Personally Enrolled Teams in a Brand Ambassador’s Enrollment
Organization minus the largest Team by Reward Volume AND minus the second largest Team by Reward Volume.

Rank Recognition Pin: A recognition pin designed by Anjuli for recognition purposes based on Title achievement.

Certificate of Rank Achievement: An honorary certificate acknowledging and certifying that a Brand Ambassador has
met all requirements for a Title.

Title: The highest Title achieved is used to recognize a Brand Ambassador publicly. However, compensation is based on
the actual Rank achieved each month.
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Social Media Influencers: Those individuals who have created a social media platform and use it to generate income.

Granted: Set aside.
Vested: Fully earned.

Forfeited: Lost.
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